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Overview

• What do we mean by your charter school’s personality?

• Identifying Archetypes to bring your school values to life

• Using the Style Spectrum to help with design choices

• How it all comes together



Your School’s Personality

A big part of having a clear look and feel for your school is 
familiarity – it makes your recognizable, memorable, and 
allows parents and students know know what to expect.

If your school was a person, how would they talk and what 
would they say? What would they look like?



Your School’s Personality

Are you a traditional and formal school?



Your School’s Personality
Or is your school more casual and informal?

Our students can do anything - 
the sky’s the limit!

Academic excellence and personal 
connections in harmony with 
state-of-the art facilities. 
With a brand new building, featuring state-of-the-
art curriculum, fantastic extracurriculars and a 
close-knit and caring community, MSA 1 provides 
the space and experience needed to help students 
prepare for college, careers, and beyond.

Our students, families and teachers strive for 
academic excellence, active participation in 
classes and school events, and furthering our 
positive school culture. 6th - 12th grade has never 
been more exciting!

Magnolia Science Academy Reseda (MSA 1) is a public, 
tuition-free charter school serving grades 6-12.

Call us at (818) 609-0507 or visit 
msa1.magnoliapublicschools.org  

to find out more today.

Supporting our students,  
every step of the way.

18238 Sherman Way, Reseda, CA 91335 |  (818) 609-0507 |  msa1.magnoliapublicschools.org

Students

715
Family

Satisfaction Rate

>95%
Average 

Class Size

26.8
Grade  

Levels Served

6-12
Graduation 

Rate

100%



Your School’s Personality

How does using design make us feel
those different characteristics? 

Through the use of colors, fonts, and 
the images you use – you can evoke 
different feelings and emotions before 
anyone even reads the message.

Our school has a more 
traditional, classic feel

Our school has a more 
casual, informal feel



Archetypes

How do you determine your 
school’s personality?

It can be really challenging to think of your 
charter school as a person. There are 
some fun tools, like Archetypes that help 
you organize some characteristics that 
help define your school’s characteristics.



The Explorer symbolizes people who seek to learn what’s 
constant in life by always changing their environment. They 
love helping others experience the freedom of finding out 
who they are through exploring the world. Explorers help 
people feel empowered by showing them what’s possible 
beyond just their current surroundings or situation.

NORTH FACE | SUBARU | JACQUES COUSTEAU | AIRBNB

The Traditionalist is a symbol for people who value the 
simplicity and kindness of personal service and family 
values. They prefer one-on-one attention and meaningful 
relationships (akin to a small town) over anonymity and 
hustle and bustle (like a big city). They always strive to do 
the right thing and believe in serving others in their 
neighborhood and community.

WELLS FARGO | NORMAN ROCKWELL | ARM & HAMMER

The Intellectual is a symbol for analytical people who are 
constantly hungry for more knowledge. They love the 
process of learning and analyzing. They are creative, 
appreciate complex problems, and enjoy finding solutions. 
More importantly, they think about the “why” behind every
situation and how to make it better in the future.

HARVARD | MADAME CURIE | BLOOMBERG | KEN JENNINGS

The Nurturer symbolizes people who help others feel 
loved by providing for their needs. They truly care about 
the well being of those around them, never compromise 
when it comes to choosing the most wholesome options 
for those in their care, and anticipate people’s needs
before they are even aware of them.

CAMBELL’S SOUP | VOLVO | JUNE CLEAVER | ALLSTATE

Archetypes

Brand archetypes serve as the internal 
inspiration that reinforces your school’s 
core purpose and values to your potential 
audience. By combining two of the 
archetype metaphors, you can help build a 
visual concept that accurate evokes your 
school’s personality.

Interested in trying out this exercise? 
Stop by the Digital Rebrand Bar!



Style Spectrum 

Another helpful activity is the Style 
Spectrum. Where does your school 
fall on the spectrum?
§ What is your core style of communicating 

with parents and students?
§ What emotions do you to generate?
§ What personality traits do you NOT 

want to convey?

Interested in trying out this exercise? 
Stop by the Digital Rebrand Bar!



How It All Comes Together

By merging your styles and 
abstract metaphors and 
analyzing the characteristics 
of your school’s style, you 
can start to build and refine 
and executable concept for 
accurate and consistent 
design elements that help 
make your school unique 
and memorable.



Interested in how your school’s personality 
can tell a story through visual design?

VISIT US AT THE DIGITAL REBRAND BAR


