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Overview

You’ve worked hard to establish your school’s values and style –
now how do you turn those into a design system?

• How to build your school’s color palette

• Picking the best fonts for your website and materials

• How to make the best use of original and stock photography



The Meaning of Color

There are few things in design that 
are more subjective—or more 
important—than the use of color. 

A color that can evoke one reaction 
in one person may evoke the 
opposite reaction in another, due to 
culture, prior association, or even 
just personal preference.

Color theory is a science and art unto itself, which 
some build entire careers on, as color consultants or 
sometimes brand consultants.

Knowing the effects color has on a majority of 
people is an incredibly valuable expertise that 
designers can master and offer to their clients.



The Meaning of Color

Warm colors include red, orange, and 
yellow, and variations of those three 
colors. These are the colors of fire, of fall 
leaves, and of sunsets and sunrises, and 
are generally energizing, passionate, 
and positive.

If the main style characteristics of your 
school reflect bold enthusiasm and 
invigorating energy, you may want to 
incorporate warm colors into your school 
visual brand.



MGM ACADEMY

Providing the tools 
for a life of learning. 
Since 2011, MGM Academy has provided 
a thoughtful and effective alternative to 
traditional schooling for ADHD, Autistic and 
other exceptional students. 

ENROLL NOW!

MGM Academy provides a 
thoughtful and effective alternative 
to traditional schooling for ADHD, 
Autistic and other exceptional 
students.

We’re 100% online and guided by 
Florida state educational standards, 
some of the most stringent in the 
country.

WE ARE MGM ACADEMY

 � Expert teachers and licensed clinicians

 � Robust academics with an individualized 
certified curriculum

 � Scholarships covering up to 100% of the 
cost of your child’s education available

Ready for an active, 
adaptive, and 
independent student?

Visit mgmacademy.net or scan 
the QR code to learn more. 

mgmacademy.net (800) 656-9454 
info@mgmacademy.net

8040 NW 155th Street
Miami Lakes, FL 33016

Cool colors include green, blue, and 
purple, are often more subdued than warm 
colors. They are the colors of night, of 
water, of nature, and are usually calming, 
relaxing, and somewhat reserved.

If the main style characteristics of your 
school reflect traditional professionalism 
or an approachable, friendly feel, you 
may want to incorporate cool colors into 
your school visual brand

The Meaning of Color



Refer to Your Values and Style
STYLE SPECTRUM EXERCISE

Energy, 
Movement, 

Bold

Happiness, 
Vitality

Hope, 
Happiness, 
Carefree

New 
Beginnings, 

Growth

Responsibility, 
Trust

Elegance, 
Upscale, 

Conservative

Innocence, 
Clarity, 

Simplicity

Wholesome, 
Friendliness, 
Dependability

Conservative, 
Modern,

Tech

Creativity, 
Imagination, 
Friendliness



How Color Comes Together
As a result, you can start building marketing materials that best 
reflect your school’s values and personality.

Keywords: Traditional, rigorous, academic Keywords: Alternative, progressive, hip Keywords: Inspiring, hands-on, friendly



Helpful Tools for Creating Color Palettes

coolors.co color.adobe.com colors.muz.li



Selecting Your Typeface

Figuring out how to pick 
the best font for your brand 
can be overwhelming. 

Learning more about different 
typefaces and font combinations 
can help you down the right path.

Classic, traditional, 
and trustworthy

Bold, confident, 
and friendly

Modern, clean, 
and minimal



Refer to Your Values and Style
Keywords: Academic, structured Keywords: Creative, home-grown



Structuring Your Type

Heading. Subheading. Body.

Your heading font is 
the first impression. It 
needs to let your 
audience know what 
they're looking at by 
the feel of it. 

Your subheadings carry 
a different contextual 
weight and can add a 
little diversity to your 
style. 

Your body font 
should be easy to 
read.



Using Images to Tell a Story

Every image should…

Visually support written content

Encompass the broader message

Contain a primary focus, while 
providing useful context

Which image does a better job of showing showing 
that the milk is “farm fresh?” 



Photography Principles

§ Pay attention to lighting. Taking photos in natural 
light is best.

§ Practice good composition. Don't place your 
subject in the middle of the frame. Instead, use 
the rule of thirds.

§ Keep the picture free of distracting clutter. Try to 
have only one focal point or subject in the photo.

§ Watch online tutorials and take note of 
photographs that look interesting to you.

When choosing stock images, try to 
avoid generic, overused or overly-
simplified subjects and 
compositions. There is nothing 
more damaging to user 
engagement than publishing 
interesting copy paired with boring 
visuals.

A note about stock photos



Refer to Your Values and Style

§ Does the photography match your 
brand voice & tone?

§ What is the overall mood of the 
image?

§ Do the images look good with your 
brand colors?

§ Is the image appropriate for your 
target audience?

§ Are your images working together 
cohesively?

What to consider:



Looking for feedback on the colors, fonts, 
and images your school is using? 

VISIT US AT THE DIGITAL REBRAND BAR


